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LandChoices Honored for Exceptional Tagline 
Best-in-Class Taglines Selected by 3,000+ Nonprofit Professionals
Maplewood, NJ – Just because you’re a small nonprofit doesn’t mean you can’t have a powerful tagline for your organization, program or campaign. Those that play the branding game well are part of a growing trend of thriving organizations whose mottos help to build awareness of their value and put them squarely in audiences’ hearts, minds, schedules and wallets.

 “The winning taglines in the 2008 Nonprofit Tagline Award Competition emphasize how powerfully taglines can work as a first step in branding or as a highly-effective tool to freshen up a nonprofit’s messaging, emphasize its commitment to its work and/or revive tired positioning,” says Nancy Schwartz, blogger at GettingAttention.org (http://www.GettingAttention.org) and president of Nancy Schwartz & Company (http://www.NancySchwartz.com). 
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LandChoices’ tagline was selected as an award winner by over 3,000 voters (nonprofit professionals and interested others). It was lauded for thoroughly communicating the value of LandChoices’ work while evoking one’s most precious memories of walks in the woods, wildflower meadows and childhood camping trips. There’s a real emotional connection here.

.

“LandChoices’ tagline, ’Helping Preserve the Places You Cherish’, seems to mean something to most people as so many have seen their favorite natural areas disappear. Our tagline makes it easier for donors and landowners to understand what we do,” said Kirt Manecke, LandChoices’ founder and president. 
“The organizations behind the winning taglines—which range from a new organization run by a part-time volunteer (LandChoices) to the well established, big and global (UNICEF)—did an admirable job in putting a few select words to work to build their brands, “says Schwartz. 

More about The Getting Attention Nonprofit Tagline Awards

The Getting Attention Nonprofit Tagline Awards program was inevitable when so many powerful taglines were submitted to the recent Getting Attention survey on nonprofit taglines. The awards, to be conferred annually from this year forward, represent the best of nonprofit taglines in all nonprofit sectors. 

The tagline finalists were carefully selected according to the criteria outlined in the report. Then the award winners were selected by 3,062 nonprofit professionals and interested others who participated in an online poll. These organizations will be featured in The Nonprofit Tagline Report, to be published in September.
The Nonprofit Tagline Survey

The Getting Attention Nonprofit Tagline Survey, implemented December 2007 through January 2008, investigated styles, usage trends, what’s working and what’s not in nonprofit taglines based on data provided by 1,900 nonprofit communicators working in organizations across 11 vertical sectors and countless locations (mostly in the United States). 

                                                                                      -more-



Participant organizations ranged from the Pulmonary Hypertension Association to the Bendigo (Australia) Figure Skating Club and the Oregon Center for Public Policy. Respondents held a variety of positions within their organizations, although marketers, fundraisers and executive directors were most strongly represented.
Survey findings including the 1,000+ nonprofit taglines submitted will be available in The Nonprofit Tagline Report, to be published in September. 
For More Information on Award Winners and Survey Findings
Download an advance copy of The Nonprofit Tagline Report at: http://www.gettingattention.org/nonprofit_tagline_report.html
About LandChoices
LandChoices is a national non-profit land conservation organization based in Milford, Michigan helping landowners preserve land. For more information please visit www.landchoices.org.  
About Getting Attention/Nancy Schwartz

The Getting Attention blog and e-newsletters (www.gettingattention.org) are no-charge, high-value sources of ideas, tactics, and tips for nonprofit communicators focused on helping their organizations succeed through effective marketing. Publisher and Editor Nancy Schwartz also provides nonprofit marketing services via Nancy Schwartz & Company (www.nancyschwartz.com)
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